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To gain an understanding into our respondents’ attitudes 
towards money management and investing, we posed a series of 
hypothetical statements on several key topics. 

Risk assessment
Our attitude to risk is a key factor in money management. Take 
on too much and we can jeopardise our financial security. Take 
on too little and we are likely to short-change our portfolio with 
lacklustre returns.  

“You have to accept short 
term swings or volatility in the 
sharemarket if you want to make 
gains over the long term”

Recent months have delivered trying times for investors 
especially those with sharemarket exposure. The notion of riding 
through periods of volatility may read well on paper but it can 
be challenging advice for investors experiencing market volatility 
first-hand. Despite this, it seems the majority of our respondents 
(66%) are comfortable with the notion of riding out the dips as 
well as surfing the crests of waves.

Greatest agreement with the notion of accepting short term 
swings in order to make long term gains came from our India and 
China respondents where 80% and 84% respectively agreed 
with our statement.
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“Market movements have not 
changed my investment behaviour”

It appears sharemarket volatility has rattled investors. While the 
overall majority of our respondents haven’t changed their tack 
as a result of market movements – it is only by the slimmest of 
margins.

Across the board, close to one in two investors, including those in 
Australia, have changed their behaviour in response to changed 
market conditions. The major exception to this is Korea, where 
only one in three (31%) investors are sticking to their game plan 
as a result of market volatility. 
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“Given the recent market volatility 
or swings, I’m staying out of the 
sharemarket”

How much has sharemarket volatility shaken investors? Enough 
to see 47% take their money elsewhere. 

Among those most likely to turn their back on stocks are the 
investors of India (60%) and Taiwan (58%). On the flipside, 
Korean (33%), Australian (39%) and Filipino (39%) respondents 
are least likely to seek an alternative to shares.

Average response: 47% agree 
Strongly agree/Agree
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An insight  
into attitudes
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Investing, personal finances and 
parental influence
Our next set of hypothetical statements looks a little closer at our 
approach to money – and who shaped it. 

“If I was given $1000 I would spend 
it, not save it”

Spend or save? Across our 11 nations, only 17% of respondents 
would use a windfall for a spot of retail therapy. Those from 
Australia and India are more likely to submit to the urge to 
splurge, with around one in three respondents opting to spend 
rather than save a windfall.
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Strongly agree/Agree
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“When it comes to money 
management and personal finance 
matters, my parents taught me to 
be financially responsible”

The way in which families deal with money matters has a profound 
impact on our own attitudes to saving, spending and investing – a 
mind-set we often pass on to our own children.

On average, 69% of respondents felt their parents did a good 
job when it came to teaching responsible money management. 
In China (85%), India (80%) and Indonesia (80%) the results are 
far higher, possibly suggesting a strong culture of being careful 
with cash.

Australia recorded the lowest response, with just 52% of 
respondents believing they learnt valuable money skills at home. 

Average response: 69% agree 
Strongly agree/Agree
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Living for today, job security and our 
economic future
Our outlook on the world can be a key factor underpinning the 
way we manage money. When we look at our respondents’ views 
of the world, a diverse picture emerges. 

“I don’t feel very secure in my 
current job”

On the issue of employment, many respondents appear 
remarkably uneasy regarding job security. Respondents from 
Australia appear most optimistic about employment – not 
surprising given the nation’s tight labour market.

However, despite rapidly growing economies, 44% of respondents 
from China and 47% from India don’t feel secure in their job. 

Our Korean respondents expressed the greatest concerns over 
employment, with 52% citing fears about job security. 
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Strongly agree/Agree

64%

84%

72%

80%

68%

61%

65%

63%

71%

67%

56%

0 10 20 30 40 50 60 70 80 90 100
Thailand

Taiwan
Singapore

Philippines
Malaysia

Korea
Indonesia

India
Hong Kong

China
Australia

52%

54%

45%

59%

52%

31%

41%

44%

48%

38%

42%

0 10 20 30 40 50 60 70 80 90 100
Thailand

Taiwan
Singapore

Philippines
Malaysia

Korea
Indonesia

India
Hong Kong

China
Australia

39%

54%

49%

60%

39%

33%

51%

39%

43%

58%

53%

0 10 20 30 40 50 60 70 80 90 100
Thailand

Taiwan
Singapore

Philippines
Malaysia

Korea
Indonesia

India
Hong Kong

China
Australia

29%

24%

22%

31%

10%

9%

13%

15%

13%

12%

7%

0 10 20 30 40 50 60 70 80 90 100
Thailand

Taiwan
Singapore

Philippines
Malaysia

Korea
Indonesia

India
Hong Kong

China
Australia

52%

85%

71%

80%

80%

70%

58%

69%

54%

69%

70%

0 10 20 30 40 50 60 70 80 90 100
Thailand

Taiwan
Singapore

Philippines
Malaysia

Korea
Indonesia

India
Hong Kong

China
Australia

25%

44%

40%

47%

41%

52%

33%

41%

33%

46%

31%

0 10 20 30 40 50 60 70 80 90 100
Thailand

Taiwan
Singapore

Philippines
Malaysia

Korea
Indonesia

India
Hong Kong

China
Australia

50%

83%

73%

79%

39%

29%

49%

32%

75%

19%

29%

0 10 20 30 40 50 60 70 80 90 100
Thailand

Taiwan
Singapore

Philippines
Malaysia

Korea
Indonesia

India
Hong Kong

China
Australia

31%

21%

27%

55%

13%

17%

34%

27%

26%

15%

49%

0 10 20 30 40 50 60 70 80 90 100
Thailand

Taiwan
Singapore

Philippines
Malaysia

Korea
Indonesia

India
Hong Kong

China
Australia

70.3%
63.1%

53.5%
53.3%

52.9%
52.2%

49.0%

47.8%

47.5%

47.3%

52.8%

44.1%

0 10 20 30 40 50 60 70 80 90 100
11 Nation Average

Australia
Korea

Thailand
Philippines

Malaysia
Indonesia
Singapore

Taiwan
Hong Kong

China
India

“I feel quite confident about my 
country’s economic future”

When an economy is racing forward full steam ahead, it’s natural 
for its citizens to be brimming with confidence. With several 
consecutive years of double-digit economic growth behind 
them3, it makes sense that 83% of China’s respondents express 
confidence in their country’s economic future. 

3	 World Bank Press release: No. 2008/253/EAP April 2008

Less easy to explain is why the residents of Indonesia, Malaysia, 
Taiwan and the Philippines are so uncertain regarding their 
economic well-being. According to World Bank data, each of these 
countries is projected to experience healthy economic growth 
between 5% and 6% for 2008, yet their citizens are some of the 
least likely to be confident in the fortunes of their economy.
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“It is important to live and spend for 
today because we don’t know what 
will happen tomorrow”

It’s reassuring to discover that in the majority of countries we 
surveyed, a ‘live for today’ attitude is held by only the minority. 
That said, our Indian and Thai respondents showed a reluctance 
to plan for life’s rainy days with 55% and 49% respectively taking 
a ‘live for the moment’ approach. 

Average response: 28% agree 
Strongly agree/Agree

64%

84%

72%

80%

68%

61%

65%

63%

71%

67%

56%

0 10 20 30 40 50 60 70 80 90 100
Thailand

Taiwan
Singapore

Philippines
Malaysia

Korea
Indonesia

India
Hong Kong

China
Australia

52%

54%

45%

59%

52%

31%

41%

44%

48%

38%

42%

0 10 20 30 40 50 60 70 80 90 100
Thailand

Taiwan
Singapore

Philippines
Malaysia

Korea
Indonesia

India
Hong Kong

China
Australia

39%

54%

49%

60%

39%

33%

51%

39%

43%

58%

53%

0 10 20 30 40 50 60 70 80 90 100
Thailand

Taiwan
Singapore

Philippines
Malaysia

Korea
Indonesia

India
Hong Kong

China
Australia

29%

24%

22%

31%

10%

9%

13%

15%

13%

12%

7%

0 10 20 30 40 50 60 70 80 90 100
Thailand

Taiwan
Singapore

Philippines
Malaysia

Korea
Indonesia

India
Hong Kong

China
Australia

52%

85%

71%

80%

80%

70%

58%

69%

54%

69%

70%

0 10 20 30 40 50 60 70 80 90 100
Thailand

Taiwan
Singapore

Philippines
Malaysia

Korea
Indonesia

India
Hong Kong

China
Australia

25%

44%

40%

47%

41%

52%

33%

41%

33%

46%

31%

0 10 20 30 40 50 60 70 80 90 100
Thailand

Taiwan
Singapore

Philippines
Malaysia

Korea
Indonesia

India
Hong Kong

China
Australia

50%

83%

73%

79%

39%

29%

49%

32%

75%

19%

29%

0 10 20 30 40 50 60 70 80 90 100
Thailand

Taiwan
Singapore

Philippines
Malaysia

Korea
Indonesia

India
Hong Kong

China
Australia

31%

21%

27%

55%

13%

17%

34%

27%

26%

15%

49%

0 10 20 30 40 50 60 70 80 90 100
Thailand

Taiwan
Singapore

Philippines
Malaysia

Korea
Indonesia

India
Hong Kong

China
Australia

70.3%
63.1%

53.5%
53.3%

52.9%
52.2%

49.0%

47.8%

47.5%

47.3%

52.8%

44.1%

0 10 20 30 40 50 60 70 80 90 100
11 Nation Average

Australia
Korea

Thailand
Philippines

Malaysia
Indonesia
Singapore

Taiwan
Hong Kong

China
India



FIN-Q Comparative Report  19

The Fin-Q score is a composite of several factors, addressing ten 
key areas of personal financial management including:

•	 Satisfaction with quality of life

•	 Optimism for the future

•	 Approach to budgeting and saving

•	 Credit card usage patterns

•	 Home ownership

•	 Insurance coverage

•	 Status of retirement savings

•	 Investment knowledge

•	 Presence of a formal financial plan, and 

•	 Having an up to date Will 

The end result is a possible score out of 100.

Fin-Q scores by nation
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The clear frontrunner with a Fin-Q of 70.3 out of a possible 100 
points is India, followed by residents of that other emerging giant 
– China, with a Fin-Q of 63.1. Not far behind are Hong Kong and 
Taiwan with a score of 53.5 and 53.3 respectively. 

For our Australian readers there is no doubt this result will raise 
eyebrows. For a nation whose people are well-educated with 
ready access to information on financial literacy, Australia has 
the unenviable distinction of scoring the lowest Fin-Q among our 
11 nations – 44.1 compared to an average of 52.8.

How is it that Australia can score so poorly, when as a nation 
we regard ourselves as more ‘developed’ than many of the other 
nations surveyed? 

At this point it is worth remembering that a wide array of cultural, 
political and even religious attitudes shape our personal approach 
to money. For the people of some of the nations surveyed, the 
option to build personal wealth is a relatively new one. For others, 
having sufficient means to do so, is also a recent phenomenon. 
And these new opportunities look set to challenge long-held 
perceptions of money.

The topline approach of our Fin-Q survey doesn’t provide 
sufficient insight into how these demographic differences can 
shape attitudes to personal finance – though it is definitely an 
area worthy of further study. 

What can be said with certainty is that financial institutions 
exploring new markets in the Asia Pacific need to be mindful 
of these differences in their efforts to meet the needs of the 
populations they serve.  Clearly, in such a diverse and dynamic 
region, a one-size-fits-all approach doesn’t celebrate our unique 
identities.

The bottom line –  
Fin-Q scores
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Citi, the leading global financial services company, has some 200 million 
customer accounts and does business in more than 100 countries, providing 
consumers, corporations, governments and institutions with a broad 
range of financial products and services, including consumer banking and 
credit, corporate and investment banking, securities brokerage, and wealth 
management. Citi’s major brand names include Citibank, CitiFinancial, 
Primerica, Smith Barney, Banamex, and Nikko. Additional information may be 
found at www.citi.com.au. 
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